


2:15 PM RECONNAISSANCE Breakout Sessions II 

3:30 PM BREAK 

NEXTGEN BENEFITS BRIEFING (All First-Time Attendees) 

FROM FULLY INSURED TO SELF-FUNDED 

Disintermediating the BUCA Carrier to Control the Health Care Plan 

Self-funding is the future. Stop renting your employer client's health plan when they can 

own it, control it, and keep the upside. Learn how to remove unnecessary middlemen, 

align incentives, and turn the health plan from a guaranteed loss into a managed 

managed asset that produces transparency, accountability, and real savings. 
4:00 PM NELSON GRISWOLD, NextGen Benefits 

FROM HR TO THE C-SUITE 

Selling Healthcare Strategy and Finance to the CEO & CFO 

If you want to win bigger cases, you need to speak the language of the CEO and 

CFO and talk business. Learn how to reframe healthcare as a financial and risk-

management issue, lead with data and strategy, and position yourself as a trusted 

adviser who belongs in the boardroom - not a salesperson waiting outside it. 

ASCEND VETERANS TRACK (All previous ASCEND Attendees) 

OPENING THE UNDERWRITING BLACK BOX 

Inside the Mind of a Stop-Loss Underwriter 

A veteran stop-loss underwriter reveals how cases are actually evaluated, priced, or 

4:05 PM declined. This unfiltered session reveals the data that matters, the red flags that trigger OMAR HAEDO, GBA, Elan 
a DTQ, and the precise thinking behind underwriting decisions. Learn how to present 

cleaner cases, improve quote odds, and avoid costly mistakes before your submission 

ever hits the underwriter's desk. Because underwriting doesn't reward optimism - it 

rewards preparation. 

FROM THE FRONT LINES OF ADVISER MARKETING 

What's Working, What's Failing, and Why 

In this interactive session, veteran marketing strategist Scott Cantrell, author of 
4:35 PM Accelerating Growth Now, pulls no punches as he exposes what's working and what's SCOTT CANTRELL, Smart Solutions Media 

wasting time & money. Drawing on live examples from the room, Cantrell dissects 

what's actually producing results in adviser marketing today. He also breaks down a 

proven strategy driving consistent growth for advisers who execute it correctly. 

ASCEND SWEEPSTAKES DRAWING - Must Be Present to Win! 

Big wins at ASCEND don't just happen on stage- they also happen in the audience. Be 
5:10 PM there for the ASCEND Sweepstakes Drawing and you could walk away with a $15,000 

mentorship with Nelson, a full $6,000 Mastery Track seat, or free $997 tickets to 

ASCEND 2027. Must be in the audience to win! 

5:15 PM ADJOURN 

5:30 PM 
INSIDE THE CIRCLE 

How the Industry's Top Advisers Are Accelerating Growth (By Invitation Only) 

6:30 PM GALA DINNER COCKTAIL RECEPTION 

7:30 PM GALA DINNER 

8:30 PM AWARDS CEREMONY 

9:00 PM ENTERTAINMENT 

WEDNESDAY, JUNE 10 SPEAKERS 

7:00-7:45 LIGHT BREAKFAST 

8:00 MORNING KICKOFF 

8:10 
BEYOND THE HEALTHCARE TWILIGHT ZONE 

Doorway to the NextGen Dimension 

KEYNOTE PANEL ESCAPING THE HEALTHCARE TWILIGHT ZONE 

Reengineering the Employer-Health Plan Relationship 

For decades, employers have signed contracts they don't understand, can't audit, and DEB AULT, Ault Intl. Medical Management 

8:15 can't control. This keynote panel features the leaders behind the Elan Health Plan as OMAR HAEDO, GBA, Elan 

they unpack a new approach built on transparency, aligned incentives, and accountable RENZO LUZZA TTI, US-Rx Care 

partners. From medical cost containment to administration and pharmacy, these KASHA OZOG, Coastal Administrative Svcs. 

experts show how employers are escaping the status quo and reclaiming authority over 

their health plans. 

8:45 RECONNAISSANCE Breakout Sessions Ill 

10:00 BREAK 

10:30 NEXTGEN TALK ESCAPING THE TPA GRAVITY WELL CRISTIN DICKERSON, Green Imaging 
Directing Contracting Around or Through the TPA 





7:00-7:45 

8:00 

8:15 

8:30 

9:30 

10:00 

11:00 

11:15 

12:00 PM 

1:30 PM 

THURSDAY, JUNE 11

LIGHT BREAKFAST 

MORNING KICKOFF 

NEXTGEN TALK THE $1,000 CURE VS. THE $750,000 CLAIM 
Empowering Access, Exposing Expenses, Enhancing Outcomes 

DEAL RESCUE 

Where Elite Advisers Diagnose, Reframe, and Save Stalled Benefits Cases 

A panel of elite NextGen advisers takes on real, in-progress cases submitted by 

advisers at ASCEND who are struggling to get a deal across the line. Acting as fixers -

not cheerleaders - the panel diagnoses what's truly broken, reframes the strategy, and 

prescribes the specific moves required to rescue the case and move it toward a close. 

BREAK 

MASTERMIND COLLABORATION 

Where Top Advisers Share What Usually Stays Private 

NEXT GEN TALK 

CLOSING GENERAL SESSION 

Your Escape Plan from the Healthcare Twilight Zone 

You came for transformation-this is where it begins. Get your action plan, make your 

commitments, and leave ASCEND ready to execute. 

ADJOURN 

POST-CONFERENCE WORKSHOP 

BEST DAMN MARKETING WORKSHOP EVER 

Launch Two Proven, Low-Cost Marketing Campaigns Built on Your Own 

Custom and Strategic Marketing Foundation 

What are the characteristics of your ideal client? What is the lifetime value of your 

average client? How much should you spend to acquire a new client? Who is on your 

marketing target list? Most advisers market blind - wasting time and money without a 

strategic foundation. This hands-on workshop changes that. 

You'll develop your own Ideal Client Profile (who you really want as a client), calculate 

your average Client Lifetime Value {what a client is worth to you), where to set your 

Client Acquisition Cost (how much you should spend to acquire a new client), and build 

your Target 100 List (who to spend your budget on). Then, you'll get step-by-step 

guidance to create the framework for two /ow-cost, ready-to-implement marketing 

campaigns: A step-by-step plan for a Choreographed Introductions 

Campaign, leveraging client relationships to build a full pipeline of warm prospects, And 

a detailed strategic plan for a Targeted Direct Mail Campaign with phone call 

coordination for your top targets. This working session creates the tools and gives you 

the actual campaigns that make every marketing dollar count. 

SPEAKERS 

MICHAEL WEBB, MD, CheckMySpot 

SPENCER ALLEN, IOA (invited) 

NELSON GRISWOLD, NextGen Benefits 

DANIEL McCAULEY, Mac Consulting 

JULIAN LAGO, Benepower 

NELSON GRISWOLD, NextGen Benefits 

SCOTT CANTRELL, Smart Solutions Media 

NELSON GRISWOLD, NextGen Benefits 
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